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Outline

1. Food Retail Expenditures and Prices

2. Food Retail Trends and Consumer Sentiments

3. Policies Impacting Food Retailers

4. Food Accessibility in Ohio
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Food Retail Expenditures 
and Prices
Are households spending more at food retailers?

Are food retail prices increasing or decreasing?
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Source: U.S. Bureau of Labor Statistics
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Source: U.S. Bureau of Labor Statistics

11.8% in US

13.2 % in MW

Change in Previous Month
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Source: U.S. Bureau of Labor Statistics

1.5 % in MW

0.4% in US

Change in Previous Month
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Source: U.S. Bureau of Labor Statistics

2.9% in US

1.1 % in MW

Change in Previous Month



9
THE OHIO STATE UNIVERSITY COLLEGE OF FOOD, AGRICULTURAL, AND ENVIRONMENTAL SCIENCES

Source: U.S. Bureau of Labor Statistics

Change in Previous Month

0.3% in US

0.7 % in MW
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Food Retail Trends and 
Consumer Sentiments
Are food retailers profitable post pandemic?

What are current trends in consumer sentiments?
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Food Retail Revenue
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Food Retail Profit Margins 

Source: The Food Industry Association

1.6% 
(2023)
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Food Retail Trends

Source: The Food Industry Association

Source: IBISWorld
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Grocery Shopping Habits

Source: The Food Industry Association
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Consumer Sentiments
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Consumer Sentiments

Source: Center for Food Demand Analysis and Sustainability
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Source: National Grocers Association
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Source: Power Reviews
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Consumer Sentiments

Source: Power Reviews
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Online Grocery Shopping

Source: Power Reviews

Growing popular with 
Millennials and Gen Z
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Policies Impacting Food 
Retailers
What policies on food retailing should we look out 
for?
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Policies

Food Traceability Rule (FSMA 204 Rule)

• Additional recordkeeping requirements

• Compliance date is January 20, 2026

Supplemental Nutrition Assistance Program (SNAP)

• Largest nutrition assistance program in U.S.

• Uncertainty in future funding

Source: National Restaurant Association
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Food Accessibility in Ohio

Where are the areas that have better/worse access to 
grocery stores, supermarkets and supercenters over time?
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Food Retail Trends

Source: The Food Industry Association

Source: IBISWorld
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Intensifying Cold 
Spots
• Decrease in store access over 

time

• Competition

• Zoning laws

• High Operating Cost
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Various Types Hot Spots
• Intensifying, Consecutive, and Sporadic

• Increase in store access over time

• Sustained Economic Growth 

• Population Growth 

• Recent Investment 
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Outlook Takeaways

• Traditional retailers may need to adapt to consumer 
wants

Online services

Overall population is becoming more health conscious

• Heightened Competition  
Other grocery stores, supermarkets, supercenters

Farmers Markets

Meal prep providers

Online retailers

• Need for increase partnership with local producers
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Thank You!
Questions

grant.829@osu.edu 

QR Code for 
Evaluation

mailto:grant.829@osu.edu
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Please fill out QR code for 
my evaluation
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Appendix
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